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STATE OF ILLINOIS Sangamon County, IL

IN THE CIRCU T COURT OF THE SEVENTH JUDICIAL DISTRICT
SANGAMON COUNTY
THE PEOPLE OF THE STATE OF ILLINOIS
Plaintiff,
V.
‘ 2026CH000081

ACIMA DIGITAL, LC : NO.
ACIMA HOLDINGS, LLC,

Defendants.

Ct VIPLAINT FOR INJUNCTIVE AND OTHER RELIEF

Plaintiff, THE PEOPLE OF THE STATE OF ILLINOIS, by Kwame Raoul, Attorney
General of the State of Illinois, brings this action for injunctive and other relief against Acima
Digital, LLC and Acima Holdings, LLC (**Acima”).

L PUBLIC INTEREST

1. The Illinois Attorney General believes this action to be in the public interest of the
citizens of the State of I1li  is and brings this lawsuit pursuant to the Illinois Consumer Fraud and
Deceptive Business Practices Act, 815 ILCS 505/1 er seq.

1I. JURISDICTION AND VENUE

2. This action is brought for and on behalf of the PEOPLE OF THE STATE OF
ILLINOIS, by KWAME RAOUL, ATTORNEY GENERAL OF THE STATE OF ILLINOIS,
pursuant to the provisions of the Consumer Fraud Act and his common law authority as Attorney

General to represent the People of the State of Iilinois.




3. Venue for this action properly lies in Sangamon County, Illinois, pursuant to Section
2-101 of the Illinois Code « Civil rocedure, 735 ILCS 5/2-101, in that some of the transactions
out of which this action arose occurred in Sangamon County.-

1II. PARTIES

4. Plaintiff, THE PEOPLE OF THE STATE OF ILLINOIS, by KWAME RAOUL, the
Attorney General of the State of Illinois is authorized to enforce the Consumer Fraud and
Deceptive Business Practices Act (“Consumer Fraud Act™), 815 ILCS 505/7(a).

5. Defendants Acima Digital, LL.C and Acima Holdings, LLC are Utah limited liability

companies with their prini al place of business in Plano, Texas.

1V. TRADE AND COMMERCE

6. Subsection 1(f) of the Consumer Fraud Act, 815 ILCS 505/1(f), defines “trade” and
“commerce” as follows:
The terms “trade™ and “‘commerce” mean the advertising, offering
for sale, sale, or distribution of any services and any property,
tangible or intangible, real, personal, or mixed, and any other
article, commodity, or thing of value wherever situated, and shall
inc de any trade or commerce directly or indirectly affecting the
pec le of this State.
7. Acima was at all times relevant hereto, engaged in trade and commerce in the State of
Illinois by offerts , sell g, marketing, servicing and/or promoting rental-purchase agreements

(“RPAs”) to Hllinois consumers.

v. BACKGROUND AND FACTUAL ALLEGATIONS

8. Acima is a rent-to-own financing company that partners with Illinois retailers to
offer subprime fi incing to the retailers’ customers via costly RPAs.
9. A rent-to-own transaction typically entails the renting of personal property—

including but not limited to furniture, appliances, and home electronics—pursuant to periodic



rental payments that are self-renewing with the option to purchase the property either by
continuing to pay rent for a specified period of time or by early ayment of some specified portion
of the remaining lease payments.

10. Whe a retailer’s customer enters into an RPA with Acima, Acima will purchase
the merchandise to be rer :d pursuant to the RPA from the retailer and “rent” or “lease” the
merchandise to the retailer’s customer pursuant to the terms of the RPA.

11. Acit Vs RPAs list Acima Digital as the “lessor.”

12. Acima’s RPAs permit consumers to acquire ownership of the property via one of
the following three ways:

a. By aking all periodic lease payments as initially scheduled in the RPA
ovt the course of a maximum term (“Total of Payments”), which is often
a twelve month period;

b. By exercising a 90-day early purchase option (the “90-Day Purchase
Option”) by paying Acima the cash price advertised by Acima’s retail
partner (“Cash Price”), a markup to the merchant’s Cash Price, a buyout
fee, and any other past due payments or fees within ninety days of the date
ol 1 RPA;or

C. By exercising another early purchase option (the “Early Purchase Option™)
available after the expiration of the 90-Day Purchase Option by paying
approximately 75% of the total remaining periodic lease payments, plus any
other past due payments or fees.

13.  Acima’s PAs contemplate that unless the consumer affirmatively exercises the

90-Day Purchase Option or the arly Purchase Option, the consumer will make periodic payments












28.  Asaresult, many ¢ Acima’s customers mistakenly believed at they received a
loan or credit from Acima.

D. Acima failed to stamp on or affix to property displayed or offered under its RPAs
certain informe on pertaining to the rental-purchase transa.  on

29. Acima’s rel | partners often displayed personal property in their stores that was
eligible for rental-purchase pursuant to Acima’s RPAs.

30. Such prope - displayed or offered under Acima’s RPAs  retail partners’ stores
generally did not have stampe on or affixed to the property the amount to be paid to acquire
ownership of the merchandise.

31. Acii 1 did not direct, instruct, or require that its retail partners stamp or affix the
above-referenced i1 >rmation to the personal property displayed or offered under Acima’s RPAs,
nor did Acima itself stamp or affix the above-referenced information to such property.

E. Acima. ceptively advertised that applying for Acima would not entail a credit check

32.  Acima’s website misrepresented that Acima’s application would not entail a credit
check. Specifically, Acii s wi site used the following phrases to describe its financing: “no
credit option,” “no  redit needed,” and “all without credit” with the intent that consumers rely on
these representatic .

33.  However, Acima pulled a soft inquiry on all applications.

34.  Although Acima’s website contained disclosures stating that its advertising phrases

did “not mean or nply no inquiry will be made of credit history or credit worthiness,” such

disclosures were not clear and conspicuous.




























f. Engaging in the deceptive act or practice of unfairly marking up the cash price
from e cash price represented by Acima’s retail partner with the intent that
consumers rely on that representation;

g. Engaging in the deceptive and unfair act or practice of failing to maintain
reasonable policies and procedures concerning the accuracy and integrity of
information wnished to credit reporting agencies;

h. Engaging in the deceptive act or practice of reporting inaccurate information to
credit reporting agencies;

i. Engaging in the deceptive act or practice of failing to conduct reasonable
investigations into credit disputes;

j. Representing that consumers would not be charged for merchandise until after it
was delivered with the intent that consumers rely on that representation, when in
fact Acima charged consumers when merchandise was not delivered;

k. Engaging i the deceptive act or practice of requiring consumers to affirm that
mer andise was delivered undamaged before the merchandise was delivered;

. Representing that nonpayment would result in repossession without having the
intent to r ossess the merchandise with the intent that consumers rely on that
representation; and

m. Eng 1ng  the :ceptive act or practice of obstructing consumers’ ability to
terminate t :ir RPAs.

73. Acima, in the conduct of trade or commerce described above, violated Section 2 of

the Consumer Fraud Act by enticing Illinois consumers to enter into RPAs and failing to attach or
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PRAYER FOR RELIEF

WHEREFORE, the Plaint “prays that this Honorable Court enter an Order:

A.

Finding t «, by ngaging in unlawful acts and practices, including but not limited to
those alleged herein, Acima has violated Section 2 of the Illinois Consumer Fraud and

Deceptive Practices Act and Section 3(b) of the Rental-Purchase Agreement Act;

. Permanently enjoining Acima and all other persons acting on its behalf, directly or

indirectly, from engaging in any acts that violate Illinois Consumer Laws, including,
but not limited to, the unlawful acts and practices alleged herein, pursuant to the Illinois
Consumer Fraud and Deceptive Business Practices Act, 815 ILCS 505/1 et seq. and the
Rental-Purchase Agreement Act, 815 ILCS 655/1 ef seq.;

Ordering Acima to pay a civil penalty in the amount of up to $50,000 per deceptive or
unfair act or practice an an additional amount of $50,000 for each act or practice found
to have been committed with intent to defraud, as provided in Section 7 of the Illinois
Consumer Fraud and Deceptive Practices Act, 815 ILCS 505/7;

Ordering Acima to make full restitution to all Illinois consumers who have suffered
losses as a result of the acts and practices alleged in this complaint and any other acts
or practices proved by the State, pursuant to 815 ILCS 505/7(a);

Ordering Acima to pay the State’s reasonable costs and attorney’s fees incurred in this
action and in the investigation leading up to this action, pursuant to 815 ILCS 505/10;

and




F. Granting such further relief as the Court determines is just and equitable.

KWAME RAOUL
Attorney General of linois

Elizabeth Blackston, Chief
‘Consumer Fraud Bureau

Cassandra Halm (ARDC No. 6271953)
Justin Tabatabai (ARDC# 6321597)
[llinois Attorney Ge ral’s Office

500 South 2nd Street

Springfield, Illinois 62701

Ph: (217)-782-9021

Respectfully submitted,

THE PEOPLE OF THE STATE OF
ILLINOIS, by KWAME RAOUL,
ATTORNEY GENERAL OF ILLINOIS

BY:

L1124 DCLL DIdCKASLUIL
Consumer Fraud Bureau, Chief




